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Dr. Sara Smith 
5000 Blackmore Road 
Casper, WY  82609 
307 233-6000 
smithse821@gmail.com 

Dr. Michael O’Farrell 
916 Dewar Drive 
Rock Springs, WY  82901 
307 362-1720 
ofarmich@isu.edu 

Welcome New Members! 

Dr. Matthew O’Farrell 
916 Dewar Drive 
Rock Springs, WY  82901 
307 362-1720 
ofarmatt@isu.edu 

Dr. Sarah Wimpenny 
17 S Seneca Ave 
Newcastle, WY   82701 
307 746-4772 
swimpenn@gmail.com 

New Officers Elected

Dr. Carl Jeffries, ADA Delegate, conducted the installation of 
officers during the Convention in Cheyenne on June 25, 2017. 

L to R:  Dr. Brian Cotant, Vice President; Dr. Rod Hill, ADA 
Delegate; Dr. Deb Shevick, Secretary/Treasurer; Dr. Lynn 
Clifford, President-elect; Dr. Lance Griggs, President;     
Dr. Dana LeRoy, Immediate Past President. 

       Pay Your 2018 Dues in Easy Installments! 
Would you be interested in paying your 2018 dues 
in easy installments?  Please call the Wyoming   
Dental Association at (800)244-0779 to get this set 
up or email wyodental@gmail.com.   

Dr. Tanner Moir 
303 S 8th St 
Laramie, WY  82070 
307 742-0722 

I would like to extend a heartfelt thank you to all the members 
who sent flowers, cards, donations , love & support after my 
daughter, Katie O’Keefe, passed away on June 16.  Thank you to 
the Board of Directors for setting up a memorial fund in Katie 
O’Keefe’s name at Southridge Elementary School where she 
taught first grade.   Sincerely,  Diane Bouzis 

         Plan your time in Atlanta with the ADA 2017 Preliminary Program. 

    Update Your ADA Find-A-Dentist Profile 

You are opening the door for new patients, and making them more
comfortable right from the start when they call to book their     
appointment with you. 

To prospective patients, your profile photo is often their first 
impression of you and is also a simple way to boost your profile to the 
top of the search results.  Fun fact: profiles with photos get 11 times 
more clicks than those that don’t.  

As of July 10, potential patients will see new digital ads urging them to 
schedule a dental checkup with ADA dentist. The ad campaign is the 
latest phase of the three-year initiative to drive new patients to ADA 
members. A mix of paid search, banner ads and social media posts    
direct patients to the Find-a-Dentist tool.   

http://www.ada.org/en/meeting/attendee-information
http://www.ada.org/en/member-center


Thank You to the following exhibitors for sponsoring 
events at the annual convention! 

Danter Dental Lab 
Delta Dental of Wyoming 
Henry Schein Dental 
Patterson Dental Supply 
PDA Dental Lab 
Precision Dental Lab 
Procter & Gamble 
SAS Transitions Dental Practice Brokers 



2017 WDA Resolutions 

Res. 17-1:  To Increase Membership Dues $1.00 
Submitted by:  WDA Board of Directors         Board Recommends Do-Pass 
Background:  WDA by-laws require the general membership of the WDA be notified no less than 30 days prior 
to the Annual Session of any proposed dues increase.  However, the budget can be affected by resolutions or oth-
er actions that may occur within 30 days of the Annual Session.  (For example, the budget and recommended 
dues increase to fight denturism was not available until two weeks prior to the 1997 Annual Session and as a re-
sult, dues could not be increased because the general membership was not notified 30 days in advance). 

A mechanism to allow the WDA Board of Directors to increase dues must be available for those instances when 
special programs of merit require increased funding.  To allow the WDA Board of Directors the flexibility to in-
crease dues for special circumstances, an annual resolution to adjust dues becomes necessary.  The proposed dues 
increase may or may not be required, but it is necessary for the Board to have the flexibility to adjust annual dues 
to best meet the member needs of the WDA.  Therefore, be it 

Resolved, that the WDA Board of Directors increase member  dues $1.00 above the 2017 level for  the year  
2018 PASSED 

Res. 17-2: Thanking Convention Committee 
Submitted by:  WDA Membership                                    Board Recommends Do-Pass  
Background:  The success of the 2017 Annual Meeting of the WDA requires much planning and time com-
mitment from dedicated members of the Southeast District of the WDA. 

Resolved,  the membership of the WDA extends sincere thanks and appreciation to the Southeast Distr ict 
members for their contribution to the success of the 2017 Annual Meeting of the WDA and be it further 
Resolved, Dr . Lorraine Gallagher  is especially recognized for  her  hard work, dedication and leadership 
over the past year.        PASSED 

Res. 17-3: State Dental Association President’s Plaque 
Submitted by:  Central District of the Wyoming Dental Association     
Background:  The president of a state dental association is an integral par t of the tr i-partite system the 
American Dental Association (ADA) operates under and the position of state president usually involves several 
years of preparation, long hours and even days of work on behalf of their state, the ADA and dentistry as a 
whole. The ADA has acknowledged the president’s efforts with a plaque at the end of their term of office in the 
past and has discontinued the traditional plaque honoring their service and replaced it with a simple lapel pin. 
Therefore, be it 
Resolved, that the Wyoming State Dental Association believes that the Amer ican Dental Association 
should continue the practice of providing a plaque and instructs our delegates to the 14th District caucus to intro-
duce a resolution to that effect to be considered by the district delegates for submission to the ADA’s House of 
Delegates at the upcoming convention.  PASSED 

CareCredit makes it easier for 
patients to accept recommended 
treatment. 

In a recent study nearly 32% of patients surveyed said they were likely or extremely likely to apply for use CareCredit for fees 
of $200. That figure increased to 49% for treatment fees of $1,000. With a reported average dental spend of $1,177.70,      
accepting CareCredit can help make care more accessible to patients. 

Already accept CareCredit? Call your Practice Development Team at 800-859-9975, press 1, then 6. Ready to add CareCredit? 
Call 866-221-8761.  

https://www.carecredit.com/practices/dental/
https://www.carecredit.com/practices/dental/
https://www.carecredit.com/practices/dental/
https://www.carecredit.com/practices/dental/


Eat fruit. Don’t drink it, AAP says 

The label on the bottle promises five servings of fruit in just one glass, but offering your child juice might 
not be the sweetest idea. Kids should eat their fruit, not drink it, says the American Academy of Pediatrics 
(AAP). Fruit juice is popular among children of all ages. Packaged in single serve boxes and pouches, it is 
a convenient drink to serve thirsty children. But parents should consider skipping it and look at the benefits 
of whole fruit instead.  Whole fruit offers fiber and other nutrients. Fruit juice,  however, can lead to cavi-
ties and weight gain or loss, the AAP says. Juice also can cause diarrhea when toddlers drink too much of 
it. The AAP advises parents not to give babies under age 1 any juice unless their doctor recommends it. 
Juice should be limited for older children, too. See the chart for the maximum daily servings by age. 

The AAP recommends:
Mothers should breastfeed babies exclusively until 6 months of age and continue for a year or longer. 

Do not offer juice in a bottle or sippy cup. Toddlers and children should not carry cups or boxes of juice 
throughout the day.   

Buy products labeled as containing “100% juice.” Drinks that are not 100% juice often include “drink,” 
beverage” or “cocktail” on the label. They often have added sugar and other ingredients.   

Serve juice that has been pasteurized. Unpasteurized juice can contain germs that put infants and children 
at risk of getting sick.  For more information, visit http://bit.ly/2paCnVS. 

  Don’t Fall Victim to the Ransomware Virus 

One of the nastiest types of virus in the world these days 
is called “ransomware” – a virus that silently infects one 
computer on the network and, quietly in the back-
ground, starts encrypting your user files so you can’t 
access them. After a certain period of time, the     
ransomware virus will display a message telling you 
your files are encrypted and the only way to get the key 
to decrypt them is to pay a ransom (amounts vary wide-
ly) to a mostly untraceable electronic address out of the 
country. 
Most ransomware infections arrive in the form of an 
email attachment – usually a “spoofed” email, which 
looks like a legitimate email from a third party. Some of 
the most common spoofed emails purport to be from 
UPS or FedEx claiming there’s a problem with your 
account or a recent shipment and asking you to run the 
attached file to get details. These spoofed emails use the 
logos and graphics from the real companies and can be 
difficult to tell from real emails from the company. 
Some virus variations use the address book on an infect-
ed system to mail themselves to everyone the infected 
computer knows, so you may receive an odd email from 
someone you’ve previously gotten email from asking 
you to look at an attachment. The best way to avoid 
infections is to not run any programs attached to an 
email – make sure the attachment is only a PDF or an 
image file before you click on it. 
There is no way to decrypt the files without the key, and 
while there have been some highly publicized examples 
of businesses paying exorbitant ransoms to get access to 
their files again, there is no guarantee that paying will 
get you your files back. The best way to combat this 
attack is to remove the infected workstation from the 
network and restore your files from backup. A complete 
daily local backup is indispensable in securing your 
data. 

http://bit.ly/2paCnVS




 

 

  

EPA reinstates final rule on amalgam separators 
 
In December 2016, the EPA issued a final rule requiring most dental offices nationwide to install 
amalgam separators but withdrew the rule following the White House's Jan. 20 memorandum       
ordering federal agencies to freeze all new or pending regulations. The rule will be effective July 
14 and compliance for most dentists will be July 14, 2020. 
 
The ADA, which worked with the EPA for several years on the final rule, commended the agency for 
what it considers "a fair and reasonable approach to the management of dental amalgam waste."  
 
"The ADA shares the EPA's goal of ensuring that dental amalgam waste is captured so that it may 
be recycled," said ADA President Gary L. Roberts in a statement. "We believe this new rule — 
which is a federal standard — is preferable to a patchwork of rules and regulations across various 
states and localities. 
 
The rule includes reasonable exemptions, a phase-in period for existing dental offices and consider-
ations for dental practices that have already installed the devices. As of July 14, 2017, new dental 
offices which discharge dental amalgam must comply immediately with the standards in this rule. 
 
The final rule closely follows the ADA's best management practices and incorporates three:          
requiring use of separators; prohibiting providers from flushing waste amalgam, such as from traps 
or filters, down a drain; and prohibiting the use of bleach or chlorine-containing cleaners that may 
lead to the dissolution of solid mercury when cleaning chair-side traps and vacuum lines. The new 
rule also meets the nine principles established by the ADA House of Delegates as a condition for 
ADA support for a national rule.   
 
Additional highlights of the rule include: 

 Dentists who practice in oral pathology, oral and maxillofacial radiology, oral and maxillofacial 
surgery, orthodontics, periodontics, and prosthodontics are exempt from the rule. 
 Dentists who do not place amalgam and only remove amalgam in unplanned or emergency    
situations (estimated at less than 5 percent of removals) are also exempt. 
 Mobile dental units are exempt. 
Dentists who already have separators are grandfathered for 10 years. 

Although less than 1 percent of mercury released to the environment from man-made sources 
comes from dentistry, the ADA has encouraged dental offices to follow its Best Management     
Practices for Amalgam Waste to help reduce discharges of used amalgam into dental office 
wastewater. In 2009, the Association amended its best management practices to include the use of 
amalgam separators that comply with ANSI/ADA Standard 108 for Amalgam Separators, which 
takes into consideration the standards developed by the International Organization for Standardiza-
tion, a worldwide federation of national standards bodies. 
 
The ADA will develop practical resources to aid member dentists with questions they may have    
regarding compliance. In addition, ADA Business Resources has partnered with HealthFirst, a    
vendor that offers ADA member dentists special pricing on an amalgam separator device that will 
meet the federal regulatory requirements along with recycling services. 
 
For more information, visit ADA.org/RecycleAmalgam. 

http://www.ada.org/en/publications/ada-news/2016-archive/december/epa-will-require-dental-offices-to-use-amalgam-separators
https://www.federalregister.gov/documents/2017/06/14/2017-12338/effluent-limitations-guidelines-and-standards-for-dental-category
https://www.federalregister.gov/documents/2017/06/14/2017-12338/effluent-limitations-guidelines-and-standards-for-dental-category
http://www.ada.org/en/press-room/news-releases/2017-archives/june/statement-from-gary-roberts-epa-regulation-on-dental-amalgam
http://ebusiness.ada.org/productcatalog/product.aspx?ID=8
http://ada.org/RecycleAmalgam


 

 

  
         

 
 

 

 

NEWSLETTER EDITOR  
Mike Keim  

1749 S. Boxelder, Casper, Wyoming 82604 
(307)234-6358 

 
OFFICERS 

Dr. Lance Griggs, President 
Torrington 532-3227 griggsdds@gmail.com 

Dr. Lynn Clifford, President-elect 
Lyman 786-2300 ljcza@yahoo.com 
Dr. Brian Cotant, Vice President 

Buffalo 684-2733 bcotant30@hotmail.com 
Dr. Deb Shevick, Sect/Treasurer 
Laramie 742-7934 dish@vcn.com 

Dr. Dana LeRoy, Immediate Past President 
Sheridan 674-6444 dleroywyo@yahoo.com 

 
ADA DELEGATES 

Dr. Rod Hill (Casper) 265-3111 
Dr. Carl Jeffries (Worland) 347-3994 

 
14th DISTRICT TRUSTEE 

Dr. Dan Klemmedson  520-745-6531  
dklemmedson@sazoms.com  

 
COMPONENTS 
Central District:  

Dr. Andrew Waring, President   265-9463 
windcitydental@gmail.com 

Dr. Paul Dona, Director 234-3890 donaoffice@gmail.com 
 

Northeast District: 
Dr. Chad Schell, President 682-6655 

Chad@powderriverdental.com 
Dr. Brian Cotant, Director 684-2733 bcotant30@hotmail.com 

 

Northwest District: 
Dr. Brock Olson, President 856-9725 brockolson10@yahoo.com 

Dr. Leslie Basse, Director 347-2544                                                  
lbasse@rtconnect.net 

 

South Central District: 
Dr. Aaron Taff, President 745-8016 ataffdds@hotmail.com         

Dr. John McPherson, Director  742-2328                                    
mcpherson8170@msn.com 

 

Southeast District: 
Dr. Matt Henry, President 778-7100  matt@saptron.com  

Dr. Lorraine Gallagher, Director 426-4014 jlsgallagh@aol.com 
 

Southwest District: 
Dr. Greg Erramouspe, President 362-3121 gerram82@aol.com 

Dr. Don Frakes, Director 789-3496 donfrakes@msn.com  

 
The Newsletter is published quarterly by the WDA.   

  
Wyoming Dental Association 

P.O. Box 4959 
Casper, WY   82604 

(307) 237-1186 F(307) 237-1186 

 wyodental@gmail.com 
 www.wyda.org 

Executive Director:  Diane Bouzis 
Lobbyist:  Mary Lynne Shickich 

  

General Practice for Sale:   Lovell, WY – Collections 
$500K+, 5 Operatories, digital; free-standing brick           
commercial building also for sale.  Dr. retiring.     
ADS Precise Consultnts, www.adsprecise.com,                 
800-307-2537  
email:  frontdesk@adsprecise.com  

ATTENTION: graduates & associates--great growth  
potential Fee-for-service underproducing $300,000 --
50% overhead--practice.  Large patient base with strong 
hygiene program--refers out endo, surgery, ortho, & 
cosmetic.  Financing available--406-462-5615.  

DENTIST. Consulting firm seeking Practice 
Transition Consultant.  Full training and support.  
Unlimited earning potential.  
careers@paragon.us.com  866-898-1867 

For Lease:  Dental office space in Central Casper with 
nice open view of city parks; ample parking, near 
NCHS and Park Elementary schools.  Remodel, open to 
leasing discussion: 2100 square feet;  
Call 307-259-8281. 

Western Wyoming -  
Practice collecting $340,000 working two days a 
week.  Refers all Endo. Attractive 1575 s/f  building 
will be sold with the practice.  Easily a three-day 
practice, great start or satellite.  Contact Henry 
Schein Professional Practice Transitions              
representative Blaine Brown, 
Blaine.Brown@henryschein.com, 208-841-4598. 
#WY100. 

Cheyenne, Wyoming:  Collecting $830K.       
Beautiful established office. Digital. Fee-for        
Service. Great patient base. Lots of growth          
potential. Sit down and earn from day 1! Don’t miss 
this chance!  Call or email Susan Spear Today!   
303-973-2147, susan@sastransitions.com. SAS 
Dental Practice Brokers.  

Attention new graduates and associates. Amazing opportunity 
in northern Wyoming for an associate position with potential 

to buy in. Associate will be guaranteed a three month salary of 
$30,000 or 30% of collections, whichever is greater. New 

grads and experienced doctors are welcome. Associate will be 
given the opportunity to run the practice and set his own 

schedule. A lot of potential for growth. 
email or call 

lance1212@gmail.com 
307-751-0925 

http://www.adsprecise.com/
tel:(800)%20307-2537
mailto:frontdesk@adsprecise.com
tel:406-462-5615
tel:(307)%20259-8281
mailto:Blaine.Brown@henryschein.com
tel:208-841-4598
mailto:Blaine.Brown@henryschein.com
tel:303-973-2147
mailto:susan@sastransitions.com


 

 

  
  
              
                      
           
        October 19-23 ADA Annual Session - Atlanta 
         November 3, 2017 Interim Board Meeting - Casper 

The Newsletter 
P.O. Box 4959 
Casper, WY   82604 

Save the Date! 
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